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Got Growing Pains?

5 signs your growing business is ready for Magento Commerce.
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Growth isn't always easy.

And some growing pains are
inevitable. But others may be a sign
that something needs to change.

For example, your plans to add a
wholesale store may be on hold
because your commerce platform
doesn't support B2B workflows.

Or content updates are taking weeks
because you need IT to code pages,
but they're backed up.

Often, growing pains mean that
you've outgrown the commerce
platform you started with. You may
need a broader range of functionality,
more service and support, or highly
scalable performance. Magento
Commerce offers all of these things,
and it can give you the flexibility

and the confidence to seize new
opportunities and take your business
to new heights.

This eBook covers 5
signs you're ready for
Magento Commerce.
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Traffic is going up,
but speed is going down.

Web traffic is the lifeblood of your commerce store, but it can

also be trouble. Traffic surges can slow down your pages, turn off
customers, and stifle growth. And that's especially true for mobile.
53 percent of people will leave a mobile page if it takes longer than
3 seconds to load."

The bottom line? If your traffic numbers are going up while
page speed is going down, something’s going on. You may have
outgrown your commerce platform. And you could be ready for
Magento Commerce.

Publishing content
s like pulling teeth.

Content marketing is at the top of everyone’s list. 87 percent of
consumers rate product content very highly when deciding to buy.?
And 67 percent say it's important for brands to automatically adjust
content based on their current context.®> But content isn't always
easy to create and publish. Often, marketers must get help from IT
every time they want to add or update a piece of content. And that
can add days or weeks to your content schedule.

If you consistently have difficulty getting new content onto your site
and getting it to the right people, it's a sign you could be ready for
Magento Commerce.

'Google, 2017. 2 Cracking the Consumer Code 2017, Salsify. * Consumer Demand for Personalized Content Reaches and All-Time High, CMO.com, February 8, 2018.
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Your platform doesn't
connect with all your channels
and marketplaces.

Nearly half of online commerce in the platform, you will face tough new inventory
US. happens on Amazon.* Retailers are management and fulfillment challenges.
building new, specialized marketplaces.

And a growing number of businesses

are combining retail stores with online
commerce. It's a great opportunity—but it
isn't without pitfalls. If you can't connect new
marketplaces to your existing commerce

The inability to integrate multiple channels
and marketplaces into one platform without
a lot of custom code is a sign you're ready for
Magento Commerce.

Mobile page views are up,
but conversion rates are down.

Mobile commerce already accounts for 589 It's also a sign that you're ready for Magento
percent of digital retail sales worldwide? Commerce, which supports numerous
Most businesses are seeing an influx of responsive themes as well as Progressive
mobile traffic. But that traffic doesn't always Web Apps.

turn into conversions. Often, this means that
your website is not responsive enough.

*eMarketer, July 2018. > eMarketercom, January 2018.

SHOP BY CATEGORIES

Learn more about
Magento solutions for
mobile commerce. >


https://magento.com/solutions/mobile
https://magento.com/solutions/mobile
https://magento.com/solutions/mobile
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You want to add cross-border sales,
but you're not sure how.

Adding cross-border sales is a great way to While you can code your own cross-border If you're having trouble
dramatically increase revenue. But it's also a commerce features, it can be time-consuming - | ti _bord
complex process that requires understanding and require a lot of specialized expertise. Imp emen Iﬂg Cross-border
each country’s unique tax, privacy, and Fortunately, Magento Commerce comes with Sd les, it's a SIgN you're ready
other regulations. key cross-border features built-in. for Magento Commerce.

Innovative Commerce

Need a new commerce
platform fast?

Ready for a commerce platform that
won't hold your business back?
Magento Express Packages are a fast
and flexible way to tap into the power
of Magento Commerce plus get expert
help from a solution provider who
knows your industry.

Find an Express Package that's
right for you. >



https://magento.com/solutions/small-business/express-packages
https://magento.com/solutions/small-business/express-packages
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ABOUT MAGENTO

Magento, an Adobe company, is a
leading provider of cloud commerce
innovation to merchants and brands
across B2C and B2B industries and was
recently named a leader in the 2018
Gartner Magic Quadrant for Digital
Commerce. In addition to its flagship
digital commerce platform, Magento
boasts a strong portfolio of cloud-
based omnichannel solutions that
empower merchants to successfully
integrate digital and physical shopping

experiences. Magento is the #1 provider
to the Internet Retailer Top 1000, the B2B
300, and the Top 500 Guides for Europe
and Latin America. Magento is supported
by a vast global network of solution and
technology partners, a highly active
global developer community, and the
largest eCommerce marketplace for
extensions, all available for download on
the Magento Marketplace.

www.magento.com

© Magento, February 2019


http://www.magento.com

	Next Page: 
	Page 1: 

	Next Page 4: 
	Page 2: 
	Page 5: 

	Previous Page 5: 
	Page 2: 
	Page 5: 

	Next Page 2: 
	Page 3: 
	Page 4: 

	Previous Page 2: 
	Page 3: 
	Page 4: 

	Previous Page 4: 
	Page 6: 



